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The objective of this
paper is to provide
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about E-Commerce so
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in the field
of commerce with IT
specialization
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3)Power point
presentation ns

Kalakota, Ravi
and Shinston
Andrew B:
Frontiers of
Eletronic
Commerce,
Addision
Wesley.

Diwan, Prag and
Sushil Sharma:
Electronic
Commerce, A
Manager’s
Guide to
E,Business
Vanity
Books
International,
Delhi.

Bansal & Bansal
Kalyani
publication

UNIT-II
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Payment
System
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Economic Impacts of
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Types of Payment
System — E-Cash and
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Cards, Electronic
Purses and Debit
Cards. Electronic Data
Interchange, Digital
Signatures,
Cryptography,
Interoperatibility and
Intercompatibility

knowledge to the
students
about E-Commerce so
that they can better
perform in any area of
operation and can excel
in the field
of commerce with IT
specialization

2)Group
discussions
3)Power point
presentation ns

Andrew B:
Frontiers of
Eletronic
Commerce,
Addision
Wesley.

2. Diwan, Prag
and Sushil
Sharma:
Electronic
Commerce, A
Manager’s
Guide to
E,Business
Vanity
Books
International,
Delhi.

3. Bansal &
Bansal Kalyani
publication

NOTE- UNIT-I WILL BE COVERED BEFORE HOUSE EXAMINATION AND UNIT-II
WILL BE COVERED AFTER HOUSE EXAMINATION.i.e 75% and 25%
RESEPECTIVELY.

QUESTION BANK

UNIT-I

1. Explain tools of E-commerce.
2. Discuss history and growth of e-commerce
3. What is E-business? Explain difference between E-commerce and E-business.
4. Explain regulatory expect of E-commerce.
5. Explain various models of E-commerce with special reference to B2C and C2B.

. UNIT –II

1. What is The Impact of E-Commerce on Various Business Sectors.
2. Discuss various methods of e-payment.
3. What is social and economic impact of E-commerce?
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